Modules Catalogue: DL837 – BA (Honours) in New Media Studies 
Year 1 and Year 2 accept students for a full academic year only. If a student wants to attend IADT for just one semester of year 1 and/or year 2, the student will do a combination of modules from New Media Studies and English, Media + Cultural Studies. 
Year 3 accepts students for semester 1 only. 

	YEAR 
	MODULE CODE
	MODULE TITLE
	ECTS
	SEMESTER 
	MODULE AIMS / LEARNING OUTCOMES

	1
	HUM H1001
	Introduction to Cinema and Cultural Studies
	10
	Full Academic Year
	Module Aims:

· Appreciate how both textual and contextual analysis can illuminate an understanding of film. 

· To develop a theoretical basis, appropriate to this level, for undertaking research in the field of cinema and cultural studies. 

· To introduce students to a range of research, theoretical and methodological tools and techniques of enquiry for interdisciplinary studies, which will be built on in year 2 of the programme. 

· To provide an introductory survey of the key theoretical approaches which constitute the contemporary intellectual vocabulary of the field of cinema and cultural studies. 

· To provide students with a basic critical knowledge of the historical developments in the study of cinema and cultural studies. 

· To provide students with an opportunity to initiate and lead seminar discussions and create and share learning resources for groups. 

· To provide students with an introduction to the practical aspects of filmmaking. 

On successful completion of the module, students will be able to: 

· Appreciate how both textual and contextual analysis can illuminate an understanding of film

· Bring ideas and information from a broad range of sources to bear on specific issues of film history

· Appreciate the practical implications of filmmaking 

· Recognize the social and cultural factors affecting film production in different national cinemas

· Use film as a source material in the context of an academic argument

· Learn and show progression of competence in film history through study, writing and continuous assessment. 



	1
	HUM H1002
	Introduction to Media Studies
	10
	Full Academic Year
	The aims of the module are to:

Term 1

· Analyse the role of the consumer and the corporate in the media communication process 

· Introduce students to the key approaches to Media Studies and the study of Visual Culture

· Emphasise the historical development and social role of Irish broadcast and print media, whilst also examining the global relevance of the media in the modern world

· Analyse Media in terms of text, context and institution, such as the study of representation, genre, narrative and News cultures. 

Term 2

· Contextualise the development of artistic and architectural practices in Ireland, Britain, Europe and the wider world

· Examine how many visual discourses and representations are consumed in contemporary media are based on historical power relations

· Determine the major moments in Western media, art and architecture, but also focusing on ‘image’ culture in a contemporary setting and the beginnings of the ‘mass produced’ society.  

· Provide students with an understanding of ‘aesthetics’, and the ability to ‘read’ and critique visual images through various systems of theoretical analysis, from Barthes to Foucault and John Berger. 

On successful completion of this module, students should be able to:

· Analyse the historical development and importance of radio and TV broadcasting and print media, with focus on Ireland. 

· Discuss and explain the historical development and theorisation of image representation (art, advertising, and architecture etc.) within Ireland and in an international context. 

· Assess a range of different theoretical approaches to broadcast media, contexts and practice.
· Apply critical analysis and semiotic analysis of media texts in TV, radio, and internet. 
· Analyse the role of the audience in the media communication process. 

· Distinguish between artistic styles and forms and how they relate to their specific cultures. 

· Select cultural texts for specific analysis, and maintain project management, time management, and professional text production. Delivering projects to deadlines. 


	1
	HUM H1003
	Introduction to Critical Theory
	10
	Full Academic Year
	The aims of the module are to: 

· Introduce students to a range of critical theories in English and Cultural Studies that have developed over the course of the twentieth century

· Introduce students to a range of theoretical tools, which will be built on in year 2 of the programme 

· Explore, through the study of literature, foundational problems such as canonicity, class, consumerism, gender, sexuality and race, using theoretical strategies such as Structuralism, Post-Structuralism, Marxism, Psychoanalysis, Feminism, and Postcolonialism 

· Develop a theoretical basis, appropriate to this level, for undertaking research in the field of English literature 

· Examine the ways in which various kinds of theory can illuminate specific social and literary problems, texts and debates.

On successful completion of this module, students should be able to: 

· Demonstrate a detailed and systematic understanding of ideas informing selected areas of critical theory;
· Trace Critical Theory in its historical development, and apply it to a selection of literary texts;
· Participate in debates about key concepts and theorists in the field; 

· Compile evidence in support of an argument and use this to conduct a theoretical analysis of a cultural or literary text;
· Take responsibility for his/her own learning in an ethical and professional manner, developing awareness of issues around plagiarism and time management. 


	1
	HUM H1004
	Media Production I
	10
	Full Academic Year
	This module will provide introductory content in the following:

· Creative thinking and generation of ideas for all programme genres; 

· Identify narrative strengths and values; 

· programme research methodologies; 

· accessing sources and appropriate interviewees; 

· radio presentation and interviewing techniques; 

· compiling, editing and producing news bulletins; 

· programme production; 

· location recording; 

· gallery production procedures and protocols;

· studio desk operation; 

· Adobe Audition editing techniques; 

· radio programmes and budgets.
On completion of the course the student will be able to:

· Construct programme schedules and running orders according to different genre; 

· Research, compile and produce news bulletins; 

· Compile and present current affairs discussion programmes; 

· Present news bulletins (reporting & analysis) and produce/present arts & entertainment programmes and magazine style programmes;
· Plan and conduct radio interviews & panel discussions; 

· Write and edit programme scripts;
· Set and shoot short scenes for drama; 

· Operate digital transmission desks and edit recordings on Adobe Audition (standard industry editing programme).


	1
	HUM H1005
	Digital Skills I
	5
	Semester 1
	The aims of the module are: 

· To ensure competency in Microsoft Office Suit –MS Word, MS Excel, MS Explorer, MS PowerPoint. 

· Provide a comprehensive and practical introduction to advanced features of MS Excel that allows students to utilise its functions in forthcoming work in other subjects and realise its potential for event management. 

· To provide confidence to effectively create use and store work with the use of computers. Afford students with a suite of skills that can be adapted and applied to event management in the arts

· The MS Excel project will be linked in with the Financial Management module in bringing students to intermediate level in MS Excel.

· For students to be able to reference in the Harvard referencing system, use and embed citations and navigate google scholar and other academic databases.

At the end of the module the student will be able to:

· Demonstrate competency in MS Office.

· Explain computer hardware, software, storage and networking structures.

· Maintain of computer security and organization of files. 

· Apply computer programmes for a practical use in event management.


	1
	HUM H1006
	New Media Narratives
	5
	Semester 1
	The aims of the module are to:
· Develop students’ knowledge and understanding of a range of contemporary narrative theories.

· Develop skills in research, critical analysis, and presentation

· Introduce students to the concept of genre to enable a critical examination of its industrial, textual, cultural and theoretical significance.

· Enable students to engage with and evaluate different theoretical/conceptual positions on media and be able to apply these to particular case studies.
On successful completion of this module, students should be able to: 
· Discuss and explain the role and power of narrative in Western culture and society. 

· Investigate how different genres and styles of storytelling (theatre, literature, newspapers, short-stories, film, advertisement and documentary) shape narratives and inform different formal choices in different media. 

· Plan and execute research assessments, engage critically with media and cultural texts, develop case studies and make use of theoretical and empirical research.


	1
	HUM H1007
	Music Industry I
	5
	Semester 2
	The aims of the module are:

· Introduce the student to the main elements of the music business;
· Introduce to the student business skills beneficial in the music business;
· Provide the student with practical hands-on experience in some elements of the music business.

On successful completion of the module, the student will be able to:

· Describe the development and history of the music industry in Ireland and internationally;
· Describe the background and workings of a number of music genres; 

· Plan, organise, implement and document a music event;
· Display presentation skills in the context of the music industry;
· Identify critical and strategic decisions in the music industry and draw conclusions from them.


	1
	HUM H1008
	Digital Storytelling
	5
	Semester 2
	The aims of the module are: 

· Identify the fundamentals of dramatic writing to screen

· Explore the nature of process and project work

· Equip the students with skills that allow them break down a task into its component parts

· Develop in the student the ability to develop an idea through a staged process towards completion

· Facilitate the use of imagination in a creative process for the individual student 

On successful completion of this module, students should be able to: 

· Identify the fundamental rules of dramatic writing, with an emphasis on Classical Narrative Structure. Relate Aristotle’s Classical Literary Criticism to contemporary screen drama. 

· Have knowledge of and the ability to analyse the structure of a range of screenplays.

· Manage a process through stages of project development. Plan and design a story through various narrative stages. 

· Have the ability to develop problem solving, presentation skills and group negotiation skills under guidance of lecturer. 




	YEAR 
	MODULE CODE
	MODULE TITLE
	ECTS
	SEMESTER 
	MODULE AIMS / LEARNING OUTCOMES

	2
	HUM H2001
	Documentary and Film
	10
	Full Academic Year
	The aims of the module are to: 

· Explore the history of Irish documentary and film;
· Explore key critical frameworks such as realism, romanticism, ethnography, feminism, formalism and ideology;
· Explore the over-arching critical framework of national identity and its application to Irish cinema;
· Explore the emergence of an Irish film industry;
· Critically assess representations within Irish film;
· Locate Irish documentary and film within the broader international sphere of cinema – European and America.
On successful completion of this module, students should be able to: 

· Discuss the historical development of film making in Ireland from the early 20th century to the present and be able to identify and contextualise different examples of Irish documentary and film;
· Analyse the relationship between Irish documentary and film and the construction of Irish identity at home and abroad;
· Trace the development of documentary in specific cultural contexts;
· Critically examine documentary as a means of representing and conveying ideas;
· Critically examine documentary as social record;
· Search the archives within a defined research activity and be able to synthesise archival material in a research project and present findings. 



	2
	TBC
	Global Media Industries
	10
	Full Academic Year
	The aims of the module are to: 

· Understand the structure and composition of the global media industry;
· Examine the transformation of media industries in the context of globalization,
· Critically evaluate global regulatory attempts to establish a new communication order and the dynamics of alternative media,
· Develop a reflexive understanding of change in cultural and media industries.
On completion of this module, students will be able to:

· Understand the transformation of the media industries by the recent political economic, cultural and technological changes on a global scale and how such transformation impacts the content circulating across media platforms;
· Critically articulate key global media issues including: convergence, commodification, new work forms and creative labour;
· Have a critical overview of theories, research and practices of media industries in the context of globalization.


	2
	TBC
	Media Production II
	10
	Full Academic Year
	The aims of this module are to: 

· Introduce the student to the grammar of film and television, particularly questions of narrative, storytelling, framing, composition, movement, editing, sound and lighting. 

· Engage with creative practices, in which they can experiment with these elements of filmmaking and so gain a deeper and more practical understanding of how media language makes meaning. 

· Encourage students to understand the choices and decision making processes involved in creative practice and the pros and cons involved in any creative decision. 

· Explores advances skills in research, camera, sound, scripting, interviewing, lighting, editing.

On completion of this module, the student will be able to: 

· Produce television programmes including proficiency in all operational areas of equipment with an emphasis on location shooting;

· Write programme proposals and treatments for several television programme genres; including news; current affairs; documentary; sports; light entertainment;

· Plan and conduct interviews including one to one and group formats;

· Plan and conduct the visualisation of a programme through the recording of footage;

· Demonstrate the use of creative thinking in programme development including identification of primary and secondary sources of data.



	2
	TBC
	News Writing and the Media
	10
	Full Academic Year
	The aims of the module are to:

· Develop students’ writing skills, with a focus on journalism;

· Develop students’ research skills, with an emphasis on investigative techniques such as: freedom of information (FoI) requests, verification of sources, digital referencing;

· Familiarize students with norms and conventions in news production, news values, the role of the press in democracy and the public sphere, ethics, and related themes;

· Offer a history of Journalism narratives.

On successful completion of this module students should be able to:

· Demonstrate a knowledge and understanding of non-academic genres and the basic conventions of writing for the news;

· Explore how new digital technologies have transformed media generated content and its consumption;

· Demonstrate a knowledge and understanding of news, standards and conventions;

· Demonstrate an ability for effective teamwork by taking responsibility for organisation and time management, giving and accepting criticism, maintaining communication, and   ensuring equity of contribution and mutual respect;

· Complete continuous assessment in line with the workflow guidelines set out in the project brief.


	2
	HUM H2012
	Digital Skills II
	10
	Full Academic Year
	The aims of the module are to:

· Provide the student with practical transferable ICT skills develop the students’ experience of Internet applications and technologies and to explore their role in the modern business and arts environment; 

· Develop the students’ skills of planning, producing and evaluating digital media and web knowledge products and services and to develop the students Internet Information Literacy skills by monitoring the usage of Internet Applications in business innovation;

· Develop the students’ skills of ‘self-directed learning’ of both desktop & online internet related applications by continued development of a personal learning e-portfolio online.

On successful completion of this module, students should be able to:

· Utilize the technologies behind the Internet;

· Use a range Internet applications including emerging social media and mobile and other emerging applications applicable to business for collaboration, communication and as a source of information;

· Explore and evaluate emerging business Internet Social Media and Mobile Applications;

· Use HTML editor packages to create prototype websites;

· Discuss and explain the web site design process of planning, producing and evaluating digital media.


	2
	HUM H2010
	Introduction to Media Law
	5
	Semester 1
	The aims of the module are to:

· Introduce students to various types of law (Company, Intellectual Property, Health and Safety, Tort and Contract);

· Enable learners to use this knowledge in order contextualize as well as source legal information;

· Equip learners with the abilities to analyse legal obligations and duties and apply them to a specific event.

On successful completion of this module, the student will be able to:

· Discuss and explain the principles of Company law and different company formations;

· Discuss the principles of Contract law, and Intellectual property in Ireland;

· Explain the principles of the law of tort;

· Assess when it is appropriate to seek legal advice.


	2
	HUM H2005
	Music Industry II
	5
	Semester 2
	The aims of the module are to:

· Deepen the knowledge of genres of popular music forms.

· Deepen the knowledge of the social, historical and cultural aspects of popular music.

· Introduce the strategic dimension of the culture industry (music).

On successful completion of this module, students should be able to:

· Describe the development and history of the music industry in Ireland and internationally;

· Describe the background and workings of a number of music genres;

· Plan, organise, implement and document a music event;

· Display presentation skills in the context of the music industry;

· Identify critical and strategic decisions in the music industry and draw conclusions from them. 




	YEAR 
	MODULE CODE
	MODULE TITLE
	ECTS
	SEMESTER 
	MODULE AIMS / LEARNING OUTCOMES

	3
	
	Media Production III
	10
	1
	The aims of the module are to:

· Provide the opportunity for students to lead and develop a practice-based project investigating some aspect of Media Studies. 

· Allow students to build upon an area of practice previously learned through experience on practice-based modules (in the areas of audio-visual work, sound production, digital media or screenwriting) with projects that are individually negotiated, academically supervised with production advisers and peer critiqued. 

· Result in students producing practical work that refers to, and makes use of, relevant theoretical debates and issues. All projects will contain significant practical work, a developmental portfolio and a substantial element of critical and theoretical evaluation. 

· Facilitate student development and production of a media campaign (arts, culture or politics) involving video and audio inserts, on line writing, blogging, game, twitter feed, video essay and/or graphics. 

On completion of this module, you will be able to: 

· Draw on a range of skills and competencies developed over the programme and harness them to produce a major project.

· Critically engage with their own work and be able to contextualise it.

· Research, develop, and contextualise a media campaign idea.

· Take an idea through the full process of pre-production, production and post-production over the course of the semester.



	3
	
	Design Thinking and Communications
	5
	1
	The aims of the module are to:

· Examine creative and innovative modes and methods of thinking and communicating

· Introduce the student to concepts of entrepreneurship, and develop entrepreneurial thinking and practice

· Give the student practical transferable skills in leadership, group work and other skills such as interview techniques, developing a digital calling card, and knowledge about semiotics, persuasion and likability

On successful completion of this module, you should be able to:

· Demonstrate lateral thinking in problem solving and communication strategies. 

· Describe and outline the processes of creativity and innovation in learning and communication. 

· Develop competencies with digital tools to demonstrate creative approaches to information dissemination and gathering. 

· Recognise the importance of reliable research to support entrepreneurial pursuits.



	3
	
	Television Drama
	5
	1
	The aims of the module are to:
· Critically assess television drama in terms of cultural artefacts of our times.

· Examine the context of drama within the history of public service broadcasting in Ireland.
· Critically assess various aesthetic movements in TV drama.

· Theoretically examine key texts – Irish, British and American – for cultural resonance.
On successful completion of this module, you should be able to:

· Demonstrate a detailed knowledge of the theory, concepts and methods pertaining to the study of TV Drama. 

· Analyse the historical landscape of Irish TV Drama.

· Distinguish between different forms of TV Drama: soap opera; police drama; medical etc. 

· Discuss and explain different theoretical and ideological readings of TV drama. 

· Use specific theoretical tools in the application of a close reading of a TV Drama text or texts and present results in academic paper format. 


	3
	
	Contemporary Cinema I


	5
	1
	The aims of the module are to:

· Examine how philosophical, political and legal themes can be located in film culture from the mid-1970s to the present.

· Explore issues of technology, social justice, activism, citizenship, identity, consumerism and the law are represented in contemporary cinema.

· Investigate the significance of medium (television, cinema, computer, theatre, etc.) in the transmission of the narratives under discussion.

· Expand students’ range of knowledge about contemporary film and television.

On successful completion of this module, you will be able to:

· Engage with the key debates in contemporary film studies. 

· Conduct critical analysis of contemporary cinema texts from a variety of cultures and present their findings in an academic framework. 

· Trace contemporary cinema cultures such as Hollywood, European, Non-Western in their historical development. 

· Critically engage with issues around contemporary cinema cultures and the political economy of culture. 

· Analyze policy debates and practice in contemporary cinema in areas such as state censorship and moral regulation, national identity, cultural protectionism and cultural identities and globalization patterns with regard to the cinema industry.



	3
	
	Writing for Media Platforms
	5
	1
	The aims of the module are to:

· To develop students’ writing skills, with a particular focus on non-academic genres and the basic conventions of writing for the web.

· To provide students with an opportunity to work together in the production of a collaborative writing project. 

· To facilitate the development of transferable skills and competencies in collaboration, project management, and self and peer directed learning. 

· To provide training in IADT’s in-house web-authoring tools (the Blackboard Learn Blogs tool).

· To familiarise students with some of the ways in which the World Wide Web and new digital technologies have transformed the contemporary media landscape, with a particular emphasis on user generated content, new patterns of information consumption, the professionalization of blogging, and the relationship between blogs and traditional media.

On successful completion of the module, you should be able to:

· Write for the web and be conversant with its basic conventions for writing. 

· Utilize web authoring tools and the way in which the internet and new digital technologies have transformed media generated content and its consumption. 

· Work as part of a team in the development and completion of a collaborative writing project. 

· Take responsibility for organisation and time management, giving and accepting criticism, maintaining communication, and ensuring equity of contribution and mutual respect. 

· Complete continuous assessment in line with the workflow guidelines set out in the project brief. 




